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Today’s Agenda

 Choosing social channels and setting up 
your profiles

 Growing your network
 Creating engaging content and building 

your personal brand
 Best practices for each social platform
 Putting your plan in action



Generations and Social Media Trends

https://flowingdata.com/2022/04/13/social-media-usage-by-age/



Choosing Your Channels

When thinking about content, consider what 
users on this platform use the platform for 
and expect to see.

Optimize your content and images for each 
channel. Avoid copying and pasting the same 
text at the same time.

Where we 
connect

Where we 
converse

Where we 
inspire

Where we 
extend the 
narrative

Where we 
establish 

intellectual capital



Setting up Your Profiles

Ensure your social media 
profiles are complete:

 Use your professional business name

 Professional photo of yourself

 Short bio including your business, 
experience, location, contact information

 Other information: LinkedIn resume, 
skills, etc.
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Key Social Media Tips

 Remember that social media is conversational rather than promotional.

 Share content that’s relevant and valuable to your target audience.
 Use visuals (e.g., photo, video, GIF, etc.) whenever possible.

 Establish your tone of voice and personality to create your personal brand. 

 Share a mix of content from different sources and your own original content.
 Tag other profiles/brands where applicable.
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Content that Drives Engagement

Entertainment Inspiration Education

Conversation Connection Promotion

• Fun Holiday 
Celebrations

• Comics, GIFs, 
Memes

• Contests  
/Giveaways

• Quotes

• Facts

• Articles or News

• Tips & Tricks

• Market Trends

• Asking 
Questions

• Quizzes / Polls

• Live Video

• Q&A with 
Industry Peers

• Photos from 
Events

• Customer 
Spotlight

• Local Community 
Highlights

• Sharing Peer 
Content (Agents)

• Client 
Testimonials

• Product Updates

• Promotions

• Sharing Branded 
Company Content

• Infographics

• Webinars

• Books / 
Podcasts

• Success Stories

• Home Inspiration 
Photos



Growing Your Network

Step One: Use search features to 
identify key people to follow.
 Customers and potential customers
 Related hashtags 
 Professional peers (real estate agents, 

title companies, contractors)
 Well-known people in the industry
 Local groups & associations
 Interest groups
 Industry trade publications

Step Two: Interact!
 It’s important to engage with your 

followers to grow and maintain 
relationships 

 Comment and like your followers’ posts
 If someone comments on your post, you 

should always like the comment and 
reply

 Reshare content from sources you follow



#
#Hashtags categorize content and make it more 
discoverable.

 Allows your content to be added to active 
conversations.

 Connects your content within related 
campaigns and events.

Types of Hashtags
 Branded – #RadianMI, #RadianWebinars
 Local – #yourtownmortgage, #lending
 Events – #MBAAnnual, #EXP23
 General –#MortgageTips, #DownPayment, 

#PreApproval, #PreQualification

Why Use Hashtags?



Hashtag Tips

Do

 Keep hashtags short and sweet

 Check and make sure your hashtag means what 
you think it means

 Browse hashtags to see what conversations you 
can jump in on

Don’t

ꭓ #Use #hashtags #on #every #word

ꭓ Use back to #back #hashtags

ꭓ Use punctuation or spaces within a hashtag

ꭓ #HashtagAnEntireSentenceSoItsUnreadable



LinkedIn is where brands and individuals 
exchange intellectual capital and connect 
with their professional network

Recommended posting frequency – 2-3 times a 
week

 Best times to post are 8-10 am, 3-5 pm, 
Monday-Friday

Recommended post length – 120 – 140 characters
 Note: if the post is over 140 characters, the 

user will have to click “read more”

Incorporate LinkedIn Post Types
 Text, Links, Photos, Video, Live Video, 

Documents (pdf)

LinkedIn also offers publishing of long-form 
content for users to build on their personal brand

LinkedIn Best 
Practices
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LinkedIn: How to Share

1. Select the “Repost” button 
on the post you want to share

2. Choose “Repost with your 
thoughts” to add commentary

3. Add your thoughts and hit 
“Post”



LinkedIn Best Practices: What Works
Thought leadership content, networking with industry 
peers, professional milestones



15

Facebook is where individuals and service 
professionals connect with each other

Recommended posting frequency – 2-4 times per 
week

 Best time of day varies based on when your 
audience is online

Facebook offers a variety of posting types
 Photos, Links, Carousels, Facebook Stories, 

GIFs, Lists, Live Video, Polls

Tag businesses and brands where applicable

Facebook Best 
Practices
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Facebook: How to Share

1. Select the “Share” button 
on the post you want to share

2. Choose “Share to Feed” to 
add commentary

3. Add your thoughts and hit 
“Share”



Educational content, general home & lending tips, 
photos and congratulations from customer closings

Facebook Best Practices: What Works
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Twitter is the home of news, quick soundbites, 
tips, bold personalities

Recommended posting frequency: daily
 Best time of day varies based on when your 

audience is online

Tweet maximum length is 280 characters
Twitter offers a variety of posting types

 Photos, Links, GIFs, Live Video, Polls

Reply, retweet and quote tweets to enter into and 
expand on existing conversations
Hashtags are used to join together conversations 
and highlight trending conversations

Twitter Best 
Practices



3. Add your thoughts and hit 
“Tweet”
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Twitter: How to Share

1. Select the “Retweet” button 
on the post you want to share

2. Choose “Quote Tweet” to add 
commentary
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Timeliness, humor, and hashtags

Twitter Best Practices: What Works
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Instagram is the home of visual information 
being shared with like-minded audiences or 
friends.

Recommended posting frequency: 2-3 times a week
 Best time of day varies based on when your 

audience is online

Instagram offers a variety of posting types
 Photos, Carousels, Stories, GIFs, Lists, Live 

Video, Reels, Polls

Tag businesses and brands where applicable
Hashtags are used heavily to join together 
topics/conversations and highlight trending 
conversations

Instagram Best 
Practices



Videos that educate and entertain, home inspiration photos, 
pictures with clients, hashtags to join conversations

Instagram Best Practices: What Works
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TikTok, YouTube and other platforms focused 
on video content allows you to show your 
personality and knowledge.

Both are good for sharing informative and 
educational content

 TikTok posts are quick clips whereas YouTube is 
used for long-form video

 Identify relevant messages and teach people 
something they don’t know

Recommended posting frequency: depends!
 2-3 times perk week on TikTok
 Less frequently on YouTube

Focus more on good storytelling than production 
quality

TikTok, YouTube & 
other platforms



TikTok Best Practices: What Works
Short and to-the-point educational videos, entertain with 
personality and humor, participate in viral trends



Measuring Success

Success requires consistency and patience!

Set Your Goals

• Gain more followers

• Increase engagement

• Gain new clients

Metrics to Watch

• Follower growth

• Likes, comments & shares

• Leads / Conversions

What is Success?

• Incremental improvement

• Don’t expect to “go viral”

• Test for 30 days and see 
what’s working



Helpful Tools
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Scheduling Content Tracking Media Mentions 
or Topics of Interest

Generating Captions 
or Content Ideas

Creating Graphics 
and Videos

Download Our 
30 Day Plan!



Questions?
Don’t forget to follow Radian!

@Radian @RadianHQ @Radian_US
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